
Background
Many householdproductssuchascleanersandpesticidescouldharm
children, petsor the environmentif we don’t useandstorethem cor-
rectly. Productlabelscontainvaluableuseinstructionsandprecautions
which canhelpconsumerskeeptheir families, pets,andcommunities
safe. Sincethe EnvironmentalProtectionAgency (EPA) found that
label information is often difficult to read and understand,EPA
announcedthe ConsumerLabeling Initiative (CLI) in March 1996.
CLI is a voluntary,cooperativepartnershipamong federal,state,and
local governmentagencies,industry,andotherinterestedgroupswork-
ing to improve product labels on indoor insecticides,outdoor pesti-
cides,andhouseholdhardsurfacecleaners.CLI’s goals are to foster
pollution prevention,empowerconsumerchoice, and improve con-
sumerunderstandingof information on householdconsumerproduct
labels.

User Friendly Labels:
Simpler Language,

Clearer Format

Presenting label information in an easier to
read format (e.g. bullets for easier reading,
more white space on labels, boxes to highlight
important text).

Replacing the phrase “Statement of Practical
Treatment” with “First Aid.”

Clarifying first aid statements and putting
them into a tabular format.

Listing the common names for product ingredi-
ents instead of the chemical names, and allow-
ing a description of “other ingredients.”

NOTE: The “after” labelrepresentschanges
basedon proposedCLI recommendations.It is
not an EPAapprovedlabel.
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Objectives
• Leam directly from consumershow to provide the

label informationtheywantandneed.

• Make essentialsafe andappropriateuse,environ-
mental,andhealthinformationon householdprod-
uct labelseasierto find, read,understand,and use.

• Help consumersmakeinformedproductchoices—

basedon their own needsandvalues anduse,
store,anddisposeof productssafely.

• Encourageconsumersto “Readthe LabelFIRST!”
in order to prevent pollution and reducerisks to
health.

IN THE CASE OF
ACCIDENTAL.. IMMEDIATELY....

Swallowing If the person is able to
swallow:

Have them sip 1 or 2
gluestulls of water.
Cal; a doctor or poison
control center for further
treatment advice.

Cori~ui.1~rL.
VVe all usechemicalproductsin our homesandgardens.It is up to usto choosetheright productsfor our needs,usethem

safely,storethemproperly,anddisposeof themwith theleastpossibleeffect on the environment.The ConsumerLabeling

Initiative (CLI) can help.
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DIRECTIONS FOR USE: It isa
violahon sf Federal law to use this
produot is a manner incon&stent with
its labeling.

FOR HOUSEHOLD USE: SHAKE
WELL BEFORE BACH USE. Hold con-
tainer upright. Do not spray sp into sir.
Apply to surfaces only. Point spray
opening toward ssrfsce to be sprayed.
Spray until surtscos are wet. Repeat
treatment as necessary.

STATEMENT OF PRACTICAL
TREATMENT: IF SWALLOWED: Call
doctor orPoison Control Center imme-
diately.

NOTE TO PHYSICIANS: Osetrio
lavsge is indicates if material was taken
inte-nally. (Do not induce vomiting)

ACTIVE INGREDIENTS:

Permethin 0.05%

2-(1-Methylethosy) phenol methylcarbs-
mate 0.05%

INERT INGREDIENTS: 00.90%

contains petroleum distillutee

DIRECTIONS FOR USE

I SHAKE WELL BEFORE EACH USE.
Apply to surfsces only.

2 Hold container upright, 12” from sur-
face ano spray.

Spray until surfaces are met.

4 Repeat treatment as necessary./

/

FIRST AID

Fur Emergancy Information: 1800 878-8378

INGREDIENTS
ACTIVE INGREDIENTS:

Permethin 0.05%

2-(1-Methylethoey) phenol methylcar-
bamste 0.05%

OTHER INGREDIENTS: 00.90%

Solvents, emuIe~tiers,sorfucnsnts
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Informed Choices Safe Product Use Pollution Prevention

CLI Phase II: Findings
Consumers strongly preferreo certain

revised statements over the existing

label language. Examoles iiolude:

—) ‘Do not use Where product may
seep into ground water’ (95.1%
preferred) versus ‘Do not use

where soils are permeable” (3.9”/~
preferred).

~ “Apolioation may injure Woody
p;ants” (97.4% preferred) versus

“Hytotoxio to woody plants”
(2.5% preferred).

Research Process
To find out whatlabel changeswould benefitconsumersmost, CLI conductedconsumer
researchin two phases.PhaseI, completedin September1996, askedconsumersques-
tionsabouthow they readanduseproductlabels. This included135 in-depthone-on-one
interviewswith usersof productsin each of threeproductcategories— indoor insecti-
cides, outdoorpesticides,andhouseholdhard surfacecleaners—- in five major cities
acrosstheUnited States.Theresearchalso includeda literature reviewof existingpubli-
cations relatedto labeling anda review of extensivepublic commentssolicitedby the
March 1996FederalRegisternotice.

The CLI PhaseI Report (#EPA-700-R-96-001),which was publishedSeptember
1996,presentsthesefindings in detail. The Report is available on CU’s web site:
www.epa.gov/opptintr/labeling.

In PhaseLI of the research,theAgency’sindustryand tradeassociationpartnersconduct-
ed a nationwide,quantitativesurveydesignedin cooperationwith all of the CLI project
participants.TheSpring1998 surveytestedthe leamingsfrom PhaseI, exploredaltema-
tivesto existing label language,and establisheda baselineof currentconsumerbehavior
with respectto labels. Furtherfocus groupresearchwas performedwith a diverserange
of consumersto testpossiblelabel formatandlanguagechanges.CLI alsoexploredhow
to provideconsistentstorageanddisposalinformationthat would be flexible enoughto
takelocal recyclingandwastemanagementprogramsinto account. Look for thePhase11
Report,detailingresearchandfindings, on theCLI web site.

Label Changes
Basedon thefindings from PhasesI and II, EPA hasrecommeudedwording and format
changesmaking labelseasierto readanduse. Examplesof recommendedlabel changes
include:

• Eliminatingjargonandoverly technical\vords.

• Replacingthephrase“Statementof PracticalTreatment”with “First Aid.”

• Clarifying first aid statements.

• Presentinglabel informationin aneasier-to-readformat(e.g., by providinglan-
guagein bulletedandboxedformats).

Examplesof recommendedlabel changescanbe seenon the WHAMproducton the front
of this fact sheet. Many of theselabel changescanbeseenonproductsin storesnow.

Nationwide Consumer Education Campaign
Now that labelsarechanging,CLI has launcheda nationwide“Readthe LabelFIRST!”
consumereducationcampaign. Thiseffort will encourageconsumersto readthe infor-
mationonproductlabels. The goalof this campaignis to helpconsumerspurchase,use,
anddisposeof productsmoresafelyand effectively

CLI’s Product Categories
• Indoor insecticides

• Outdoor pesticides

• Household hard surface
cleaners

Read the Label FIRST!
to find out how to:

• ~uy the right product for the
job in the right amount.

• Use a product properly.

• Protect persoial health, family,
and pets.

• Store and dispose of a product
correctly.

• Prevent pollution and protect
the environment.

For more information on the CLI, or to order publications, contact:
U.S. EnvironmentalProtectionAgency Phone:202 260-1023,Fax:202 260-4659

PollutionPreventionClearinghouse(PPIC) E-mail: consumer.label~epa.gov

401 M Street,SW(7409),Washington,DC 20460 Or visit theCLI Web site at: www.epa.gov/opptintr./labeliug
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